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The Ball State Daily News is the nationally award-winning, on-campus 
student newspaper at Ball State University, located in Muncie, Indiana. The 

print edition of the newspaper is published every Thursday during the 
academic year except during exams or vacations. Their mission is to provide 
the campus community with breaking news and accurate, timely information. 
 
 

 
 
 
 



Executive Summary 
The Daily website focuses on creating stories they feel will be interesting to their 
audience, which includes the campus of Ball State University and the Muncie, Indiana, 
area. To provide an accurate report of information for The Daily, using Parse.ly’s tools 
and information breakdown collected data. The data was collected in a 31-day period, or 
for the entire month of January 2018.  
There is always room for improvement, and The Daily is no exception. For the month of 
January, there were a total of 71,000 page views for various articles, and 45,000 visitors 
on The Daily. In further assessments of the visitors, only 1,900 were returning visitors. 
This allows an opportunity to build up more trust within our audience to increase the 
number of returning visitors. While speaking out visitors, it is important to note a 
majority of the traffic on the website comes for referrals, primarily social referrals from 
Facebook. Building The Daily’s presence on Facebook would allow more users to go to 
the website, share content, as well as an opportunity for The Daily to produce more 
shareable content, such as short videos that do not require sound.  
To generate more internal website traffic, articles should include more “related” articles 
links that open to a new tab within the body copy of an article. While assessing data from 
Parse.ly, it was noted in one case, more people clicking on a “related” article, compared 
to an index or section page. This is an chance to provide more “related” content to 
consumers, as well as produce more internal traffic.  
In conclusion, there can be more research conducted on The Daily if there was more data 
sources to gather information, such as Facebook, Twitter, and Google Analytics. This 
would allow a better analysis to be conducted and more opportunities for The Daily. 
 
1. Introduction 
The Daily is a website composed of various student media organizations to come together 
in one place to provide news, entertainment, lifestyle, and sports to better inform their 
Ball State audience. To identify where visitors are coming and content opportunities, the 
report solely relies upon Parse.ly to provide data about referrals and visitors. This 
allowed us to draw conclusions about various data sets available, which could allow The 
Daily to create a larger following in the future.  
 
2. Key Findings 
An analysis of The Daily website from the month of January in 2018. 

2.1 More traffic is coming from Facebook.  

 



 
 
Facebook was the primary source of traffic with 34 out of the top 50 during the month of 
January. Meanwhile, 12 of the top 50 articles arrived on The Daily from Twitter. On the 
other hand, a Google search was the majority source of only two out of 50 articles. 
Interestingly enough, there was one story where the primary source of content was from 
the website.  

2.2 The Daily is still attracting new visitors.  

 
 
It is important that The Daily is gaining new visitors, 43,000 in the month of January. 
However, there should be a goal to keep returning visitors, only 1,900 in January.  
 



 
2.3 Using “related” articles to keep visitors on The Daily is working. 

 
To be brief, there will only be two compared stories in which a “related” article was used 
to keep readers on The Daily website. Ball State to offer gender-neutral housing was the 
leading article for new visitors during January; and the comparison article, Logan Paul’s 
suicide video: what it means to Japan, was the leading article for page views. In this 
example, the article shown above had one “related” article to lead readers to another 
story. Despite there only being one article, 40 people clicked to read further.  
 

 
 
Some of these people could have clicked because they were compelled to read more. 
While others may felt the article gave them what they needed, and went to the homepage 



or elsewhere. In comparison, the other article had an average of 1.3 minutes per visitor 
(4,900), but there were no “related” articles.   
 

 
 
Therefore, we have low activity numbers on this article. Rather than going to another 
page, or story, they went to an index or section page.  
 
3. Opportunities and Trends 
Data from Parse.ly revealed there is more traffic coming from Facebook than other 
referral sites. This means more users are coming from our Facebook posts; therefore The 
Daily should be posting more stories at prime times for the viewing audience.  
Additionally, this is an opportunity to post content that is specific to Facebook and 
doesn’t necessarily always lead back to the website. An example would be Buzzfeed and 
the videos they post that people tend to share. This content does not require someone to 
go their website, but it gets the name out there for more exposure, and a chance to go to 
the Facebook page, and then eventually to the website.  
 
4. Recommendations 
• Enhance the top performing referrer: With a majority of users coming from 
Facebook, it’s important to be posting things special to Facebook that will allow it 
flourish. This could include short sharable videos that do not require sound. 
• Develop more SEO friendly URLS and headlines: It was noted that some users were 
coming from a Google search. To create more people coming from Google, create more 
headlines and URLs that include SEO words users might be searching for.  
• Create internal traffic with “related” articles: It’s important now, more than ever, 
that users are staying on the website to see other stories. The Daily could be using more 
“related” articles, when necessary, to keep users on the website, rather than leaving or 
going to an index or section. In addition, links should open to new tabs. 
 
5. Conclusion 
According to the data collecting from Parse.ly, The Daily had a total of 71,000 page 
views in the month of January, and 45,000 visitors. The leading article was Logan Paul’s 
suicide video: what it means to Japan, with a 90.2% of traffic coming from a Google 
search. This shows that SEO headlines and URLs can be beneficial for The Daily.  
Additionally, the analysis found that more traffic is coming from Facebook than any 
other referral. The Daily should be targeting their audience on Facebook to gain more 
return visitors and to come to the site.  



From these analyses, this lead to three recommendations, which includes creating better 
traffic on Facebook, creating more SEO friendly URLs and headlines, and generating 
more internal traffic.  
To better produce a more in-depth analysis, additional data from Google Analytics, 
Facebook, and Twitter analytics would be necessary to better understand how well The 
Daily is doing on various platforms.  


